
Next-Level Social: Maximizing Video Impact 
Summary Handout 

 
 
 
 
 

 

Authenticity. The key to connecting with any 
audience. Try not to make them feel like 
you’re trying to sell something to them, but rather 
letting them into your story, teaching them 
something; or simply entertaining them.  

Personality-driven. Use video to quickly connect 
with your audience. Surprise your audience from 
time to time, make videos that show you’re human 
and face a lot of the challenges they do.  

Educate your audience. People like to learn 
about things they don’t know. If they can learn it 
quickly via video, even better. 

Consistency in posting – Create a schedule and 
stick to it. 

Always remember, the majority of content is 
viewed on a mobile device. If you are creating 
something in editing software or on your computer, 
make sure you watch it on your phone before 
posting it to make sure you can see, hear, and 
consume the content without difficulty. Captions 
might look good on a desktop, but they might be 
harder to see on mobile. 

Live stream. Remember engagement takes a little 
while to build up but you can help this along by 
alerting a few friends who can engage with the 
stream/view it when it first starts. Also, it’s a good 
idea to post a video tease in your stories a few hours 
before or a graphic in your main feed. 

Create video content for the platform where you 
have the biggest audience. For the other 
platforms, simply share or duplicate your content.  

Instagram Video: 

• Main feed – the first thing people see 
on your profile 

o Short looping videos up to one 
minute 

o Square video 
• Instagram Stories – high engagement 

video content 

 
 
 

o Any video can be used in Stories, but 
it’s limited to 15 second snippets.  
Longer videos will be broken up  

o 9:16 square and 16:9 letterbox 
• IGTV – Instagram Television 

o Ideal for long form video and high 
production quality videos  

o 9:16 preview in main feed and 4:5 
for the first minute  

Facebook Video: 

• Long Form Video uses: 
o Teaching your audience 
o Recipes  
o Interview/discussion with people  

• Short Videos 
o Can duplicate IG main feed video 
o Ideal for short snackable topics 

(tips) 
• Facebook Stories 

o Not as widely used as Instagram 
Stories but you can easily dual post 
you Instagram Story on Facebook 
Stories 

Equipment and Editing: 

• Smartphones usually have HD quality 
camera and it’s the best for quick 
turnaround content 

• Selfie stick tripods, like Ubeesize, are 
great way to avoid a shaky camera 

• GoPros or dSLRs final footage will need 
some editing before posting to IG or 
Facebook 

• Built-in mics on phones aren’t bad, but 
you can also purchase an external mic that 
plugs into and mounts on your phone 

• Editing can be done through external 
programs like Adobe Premiere, video 
editing apps like Videshop and iMovie, 
or even right within your camera roll


